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Mickey Mouse and
the Marlboro Man

Disney and Philip Morris USA share the same ad agency. Not that it means anything.

OJ-‘ LLL MAJOR STUDIOS, Disney
would appear o have the most
brand equily o lose by pushing
tobaceo al kids.

Perhaps that’s why The Disney
Company was the first major media
company o announce a policy on
tobacco in film, in late 2004,

Unfortunately, Disney’s policy
seems more inlent on protecting
the Disney brand than prolecting
Disney’s audience,

For example, the company
pledges 1o reduce lobaceo content
in Dizsneyv-branded movies—almosl
all G/APG-rated and contributing
little to Kids' tolal exposure o
tobaceo on screen, But il makes

PHILIP MORRIS (ALIAS ALTRIA) NO
STRANGER TO OTHER MEDIA GIANTS

Tiee Waraer CEO Ricinann Pansoxs
[] st ore Peifipy Mowris” boied for fen yvears,
Sitee 1999, Warner Bros, has delivered an
estimarted 10 billion fobaceo fmpressians to
LS, theater awdiences alone, News Corp,
CEC Rurenr Monopocn [n) seeced e Plilip

MICKEY AND MARLBORD ARE owted
by Lisney aned Altria (Pfrilip Morris),
respectively, Has Disney ever asked
Vitria for permizsion to wse Mearlboros
o sereen, e way studios elear all
atfrer imtellectual properiy? And

Troae aften has Disney displayved a
compeling brand? [ANSWEN 1N Box|

1] When you make corporale
policy on tobaceo in Film, follow the
basic management rule: the policy
musl be concrete and verifiable.
Vague terms and wallling language
provide neither internal guidance
nor external reassurance,

2] Delay gains nothing. Global
consensus solidly opposes promoting
tobaceo to voung people, The [ilm
industry has big enough challenges
withoul acting
like Big Tobacco’s
sitlekick. You're
going to have to
do the right thing
some lime. Who
zoes [irst gels the
muost eredil.

Results: The percentage ol
Disney’s live-action releases wilh
tobaceo shows no sub-stantial change
since Disney adopled
its lobaceo policy.

Bottom-line: Since
1999, tobaceo incidents
in Disney films have
recruiled an estimated
average of 66,000
new leen smokers,
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Put another way,

Tre IDsvey CoMeany fas onne of e worst

Maryis' board ard PMz ce-cliairman
GreorFrey BIBLE saf on News Corps,

for every 51 Disney
Studio Entertainment

records o toleeo i Hre industey, fs
daratneed policy an tolaceo in movies
has yet to reduce adolescent exposire.

Creative freedom
is unimpaired.

only nebulous promises aboul
its prolific PG-15 lilm labels:
Touchstone and Miramax.
Disney’s policy has been in
eflect for more than a year, lime
enough to see how well it works.

View all studio track records at SmokelFreeMovies.uesledu
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generaled in 2005
operaling income, il also generated
aboul 72¢ in profit for Big Tobaceo.
What can other film companies
and their corporate parents learn
from Disney's Mickey Mouse effor!?
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